
Traveler Information Tools RTO Grants 2013-15 
 

Regional Travel Options 
Metro’s Regional Travel Options 
(RTO) program supports Metro’s 
mission of making a great place by 
increasing the awareness of non- 
single occupancy vehicle (SOV) trav- 
el options such as biking, walking, 
taking transit, and ridesharing, and 
telecommuting/compressed work 
weeks. To accomplish this, the RTO 
program provides strategic invest- 
ments that contribute to economic, 
environmental, and socio-economic 
health and prosperity for the region. 

 
 
 
 
 

Regional Travel 
Options Grants 
For more information visit: 
www.oregonmetro.gov/traveloptions 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Metro, the regional government, 
crosses city limits and county lines 
to build a resilient economy, keep 
nature close by and respond to a 
changing     climate.     Representing 
a  diverse  population  of  1.5  mil- 
lion people in 25 cities and three 
counties,   Metro’s   directly   elect- 
ed council gives voters a voice in 
decisions about how the region 
grows   and   communities  prosper. 

Description 
Traveler information tools help residents plan and make trips using 
transportation options. The tools include both physical resources 
such as maps and brochures, as well as online resources such as 
TriMet’s Multi-Modal Trip Planner. 

 
Purpose/Outcomes 
• Inform residents about safe and convenient bicycling and 

walking routes 
• Encourage residents to plan and undertake more efficient and  

economical trips 
• Overcome safety issues and concerns for the project 

population with respect to bicycling, walking, and using public 
transportation 

• Remove barriers to using transportation options 
• Reduce traffic congestion and improve air quality 

 
Examples/Best Practices Include 
• TriMet open-sourced Multi-Modal Trip Planner1 

• RTO Travel and Awareness Surveys 
• Metro Transportation System and Operations Management 

(TSMO) Program2
 

• Metro Bike There!3   and Walk There!4   maps 
• City of Portland bike maps and trip planning tools5

 

• Promotional materials and marketing efforts to increase 
awareness and usage of the travel tool 

• Outreach and communication strategies that work 
collaboratively with regional partners 

 
Measurement 
• Evaluation of the tool’s online performance (reviews,  

comments) 
• Distribution of physical maps to targeted audiences 
• User surveys 

 
 
 
 
 
 
1. Access TriMet’s Multi-Modal Trip Planner at: http://www.trimet.org/howtoride/ 
maptripplanner.htm. 
2. Access TSMO program information at: http://www.oregonmetro.gov/index.cfm/go/ 
by.web/id=21962. 
3. Purchase or view the Bike There! map at: http://www.oregonmetro.gov/index.cfm/ 
go/by.web/id=218. 
4. Purchase or view the Walk There! map at: http://www.oregonmetro.gov/index. 
cfm/go/by.web/id=10809. 
5. Access the bike map and trip planning tools here: http://www.portlandoregon.gov/ 
transportation/article/70221. 
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Grant Qualifications 
•    Does the proposed investment contribute to increasing use of non-SOV modes?  

This is established through a project proposal that provides a logical explanation demonstrating how 
the funded efforts will contribute to the increased use of non-SOV modes, identifying specific 
performance targets for each investment. 

 
•    Does the applicant demonstrate interest and willingness?  

Have strategic partners been identified and indicated their commitment to the project? This is 
established through a project proposal that identifies the specific opportunity or problem to which the 
applicant is responding. 

 
•    Does the applicant have local financial support? 

Minimum match requirements are used as base-level eligibility criteria. The minimum level is set at 
CMAQ thresholds, the federal source for RTO grants. Higher local match levels are needed when 
proposing higher-risk efforts and are rewarded through extra points in the scoring process. 

 
•    Does the applicant have the capacity to implement? 

This is determined based on the applicant’s demonstration of a viable long-term business model and 
funding commitments. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

RTO Grant Timeline: 
 

• Dec. 20, 2012 – Application packets available 
 

• Jan. 9, 2013 – RTO Workshop 
 

• Feb/Mar – Grant applications due 
 

• Mar/Apr – Grant awards announced 
 

• April to June – Grant agreements negotiated/ 
signed 

 
• July 1, 2013 – RTO Grant projects begin 

 
• June 30, 2015 – RTO Grant projects completed 


