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Record attendance for JPACT/
MPAC event

e 250 attended
e 160 keypad users

e 55 comment cards
returned

e Oral comments




Keypad input on strategies

Climate Strategies TO prOm pt d |SCUSS|On

_|Signal timing/transit at intersectic

; Mixed-use development in center ° N ot SC|e nt|f|C

.|Mileage-based fees

.|Household-based indiv. marketing ° Eve ryo n e Iea rn | ng

.|Commuter trip reduction progranm

Fuel-based taxes

_|Carsharing, carpooling & vanpoo ¢ FO rced C h O I CeS
.|Congestion pricing/tolling

_|Electric charging statiunsiinfrastql ° O p po rt u n |t|e5’ C h a I Ie n ges

o AP P (PSR P p—T 1




Opportunities

e Mixed use, TOD

e Mileage based fees
e Marketing

e Signal timing
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Challenges

e Equity
e Affordable housing

e Unfamiliar
strategies

- individualized
marketing

- incident
management




Next steps: Test & Report

Late April Summarize summit input
May-June JPACT/MPAC direction
Summer Metro & local staff test

Fall Report back to JPACT/MPAC

January 2012  Report to legislature
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Scenarios schedule

2011 2012 2013-14
Phase 1 Phase 2 Phase 3

Shaping the =M Building the

direction S strategy

Jan. 2012 Nov. 2012 June 2014

Report to Confirm Adopt preferred

Legislature preferred strategy; begin
scenario implementation

elements



Questions?

For more information, contact:
Dylan Rivera, Public Affairs Specialist
dylan.rivera@oregonmetro.qov
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